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In a word: “Edutainment” 

This is our 5th birthday issue and we’ve enjoyed writing all 21 of them!

If you’d like to see any past issues you’ll find them all on our website.

We’ve learnt a great deal as we’ve researched them. We’ve also learnt a great deal from our delegates which has influenced our writing.

From your feedback, we’ve learnt that the quotes are particular favourites, so we now publish a collection annually. 

Our aim when we wrote issue 1 was: “to be a resource and inspiration for everybody who has to persuade and sell their ideas to others”. 

In these days of information overload, we like to feel our newsletters provide you with some ‘edutainment’ – education and entertainment - new knowledge seasoned with a selection of interesting viewpoints, punctuated by thought provoking, amusing quotes and facts. 
A good recipe for all communications - whether written or spoken!
Barry Graham and Sally Clare
	“Creativity helps us to realise that we don’t need to understand everything.  
We can enjoy something - feel it and use it - without ever fully comprehending it.”  

                                             Faith Ringold 


Messenger 

Overcoming the fear of speaking

We were amused to read a recent story in the UK Times newspaper based on a research project [they didn’t ask us!] to find a way to reduce presentation fears.

They came up with the result that if you have sex the night before a presentation it will overcome your anxiety and the beneficial effect will last for several days. This wasn’t an April Fool!
Another approach to overcoming nerves is EFT - Emotional Freedom Technique. Also known as "acupuncture without needles", it is said to work by tapping the body's 14 "energy meridians", while patients "link up" with their problem. Paul McKenna the famous TV hypnotist uses it to help people overcome personal problems.
If you’re really having a fear of speaking why not check EFT out on the web?

	“It never occurs to me that there are things I can’t do.” Whoopi Goldberg


Message 

Finding the source

Discovering the origins of phrases and words often brings greater understanding and insights.

The origin of the phrase ‘Big Apple’ for New York came from jazzmen.

As they took their music from the American South to the North, whenever they went to play in New York they got particularly nervous and their Adam’s apple stuck out. So the ‘Big Apple’ was born.

We were in Milan last month and used the words ‘conviction / convincing’. ”If you’re convinced about the idea, this will show and help persuade your audience.”

A delegate gave us the Latin origin.  ‘Cum-vincere – winning together’ – which made it even more convincing!
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Effective Speechwriting

Here are 5 rules for effective speechwriting –they apply equally to big occasions as well as every presentation you give. 

They come from a master speechmaker – Winston Churchill.

1. Begin strongly

2. Have one theme

3. Use simple language

4. Create a ‘mind picture’

5. End dramatically
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On your marks, get set, go!

It’s interesting to watch sportspeople in action – the good ones have certain rituals they follow. Watch Tiger Woods tee off or David Beckham take a free kick.

They are in control. They won’t be hurried. They wait for the right moment – then they strike.

We’ve been giving the same advice to speakers for years now. We call it the Presenter’s Highway Code.

Stop [don’t rush in] 

Breathe [to diaphragm] 

Look [at audience]

Listen [silence is power]

Feel [and don’t forget to smile]

It should take about 10 seconds but it gives you the focus and control to speak out with confidence.

	“Go as far as you can see and when you get there you will be able to see further.”                                  Zig Ziegler
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Buddha knows best!

We were running an overseas Selling Creative Work workshop when at the lunch break a creative delegate said that our first steps in selling creative work were very close to what Buddha taught on communication.

We were flattered and curious to read what Buddha had actually said: It was: “Take your audience to the door. Open the door so they can see what’s inside. And then lead your audience through the door so they can experience what’s inside.”

Buddha’s care and concern for his audience was as key to his successful teaching as it is to the successful selling of creative work.

	“The greatest good you can do for another is not to share your riches but to reveal to him his own.”   

                                  Benjamin Disraeli 


Top Tip!

Give your brain a ‘de-fluff’.

Try doing something differently each day. Use the opposite hand to brush your teeth or start your working day differently. It will help to keep your brain alert and slow down ageing.

	“Few minds wear out, more rust out.”  

                       Christian Nestell Bovee  
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Original thought – or just a rehash of old ideas?

Technology is said to have impacted negatively on our ability to have 'original thought'.

 

The Internet has enabled everyone to have almost limitless access to facts and information, opinions and points of view, ideas and visuals. 

It’s been suggested that: “no original thoughts are left”, that “ideas can’t belong to a single person” and so “adaptation of an original thought is all that's possible.” Is this true? 

Sadly, our experience of listening to our delegates’ presentations shows too much of the ‘expected’ and not enough of the ‘adapted’ in their thinking.  

And so our advice to directors and graduates alike is to remind them that it’s their particular take on the facts and how their experiences have influenced their thinking that will impact on their audience. 

So we’d argue, yes there are still opportunities for original thought but only because they are your unique blend of original ideas.

	“There have been great societies who did not use the wheel but there have been none that did not tell stories.”    

                                         Ursula K Letvin
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Assertiveness 

We have been asked recently to run training on building ‘assertiveness’. The advice we give our delegates is to ‘invest more in themselves’. 

As with any ‘asset’ whether it’s a machine, a building or a singing voice, to keep it at its best you need to invest and look after it. 

For our delegates, improving their knowledge and experiences gives a huge boost of confidence and that is what assertiveness is all about.

Learn something new everyday!

Barry Graham and Sally Clare
	Speakers’ Corner

‘Helping people deliver their best’
59, St Martin’s Lane, London WC2N 4JS

Tel: 
 020 7240 2155

Fax: 
 020 7240 1941

e-mail: info@speakersco.co.uk
website: www.speakersco.co.uk
Workshops include:

Maximising Business Presentations

Selling Creative Work

Building Personal Credibility 

Conference Speaking

Consultancy:

Helping Business Win Business 

One-to-one Training including

Assertiveness Training
Copyright Speakers’ Corner 2006. No material to be reproduced or published without acknowledgement.


