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Solidarity wins

Last September we worked in the Lebanon and went each evening to the re-built centre of Beirut, 

re-named ‘Solidarity’. 

After 20 years of civil war and the total destruction of the city, it was both inspiring and uplifting to sit with locals and visitors from every corner of the world and feel a part of this new ‘Solidarity’.

After the terrible tragedy of the tsunami in Asia and seeing the world’s peoples and governments collaborating to help re-build the destroyed region, again the word ‘solidarity’ has been used to describe this extraordinary coming together.

We normally use our January newsletter to talk about goal setting.

We have no doubt that setting them is key to being successful, but we also know that we’re more powerful when we pool our resources and work together as a team.

We wish you all ‘solidarity’ in 2005.

Barry Graham and Sally Clare

	“The greatest tragedy is indifference.”  

                                       The Red Cross


	“The quality of life is determined by the quality of our relationships.”  

                                                     Anon


Messenger 

“What a conference can do for you.”

One of the most daunting tasks for many business people is to talk at a conference.

Ben Hillson, Joint MD of Aspect Conference Company sees it as an opportunity and has paraphrased the famous J. F. Kennedy quote to emphasise it.

“ Don’t ask what you have to do for the conference, but rather what the conference can do for you.”

It can certainly get you noticed by the people who matter in your company and industry and may even launch a new career. 

Ben has 4 pieces of advice for all speakers.

1. Diction – speak clearly – ensure you pronounce your consonants – and can be heard at the back.

2. Eye Contact – reach out and look at your audience. Even if you’re being interviewed, look 20% of the time to the questioner and 80% to the audience.

3. Body language – movement catches the eye and reinforces words.

4. Passion – all audiences want a sense of passion in the speakers. 

In this way a message will ‘stick’ more securely.

	Stop Press

We’re running a half day ‘Conference Speaking’ workshop at the IPA on Friday February 25 2005 


Message

‘A quotation for everything’

In our ‘Maximising Business Presentations’ workshop, we always recommend considering using a powerful quote to open or close.

We still remember the media agency Starcom’s use of the Darwin adage: ‘It’s not the fastest or the fittest or the most intelligent who survive but those who can adapt to change,’ which they used to open a major presentation.

‘Quotes of the week’ are now included in most major newspapers. There was even a poll in 2004 of the 10 top quotes of all times.

The winner was Edward Burke’s:

 ‘It’s necessary only for the good man to do nothing for evil to triumph.’

As Oscar Wilde might have said,

 [in fact it was the crime novelist Dorothy Sayers]: ‘I always have a quotation for everything – it saves original thinking!’

	To receive a copy of 50 quotes from our past newsletters please contact us on: SpeakersCo@aol.com


Medium

“Don’t give your audience an excuse to ignore your message.”

Brendan Barnes, CEO of the London Business Forum, has strong views on ‘Powerpoint’ and ‘being different’.

Banish Powerpoint – avoid it like the plague. It’s like watching bad TV.  Powerpoint stops presenters speaking directly to their audience and in so doing, their message is lost.

Be different by giving your audience a new experience. Recently, the Forum seated their audience among an orchestra - an extraordinary experience that gave an added dimension to the message.

You may not be able to do this, but you can make your presentations different and more compelling. 

	John Wesley the Methodist Preacher was asked how he got people to come and listen to him.

“I light myself on fire and people come to watch me burn.”


Message

Scott Friedman, USA President of the National Speakers Association said there are two trends in the speaking business.

1. Immediate application

2. More entertainment

One of the biggest complaints is that presenters don’t tailor their material to their audience and they’re not original, fresh, interesting or applicable.

So in the new world of presenting you better have something useful to say in an entertaining way.

A quick check on your material is: Will your audience find it interesting? Will they be able to act on it? Is it timely? Does it address their needs?

If it does, you’re a 2005 trendsetter! 

Messenger  
“Men are from mars, women are from venus”
We read an interesting report about the difference between men and women when it comes to making business presentations. 

Women are noted to be more aware of their audiences. They concentrate on the audience’s reactions and worry about being understood more.

Men? Well their approach is much more clinical. What message do they want to deliver because their audience needs to hear it.

We appreciate we may be accused of being non-PC here and neither of us want that. But the findings are worth reflecting on.
	“People don’t remember what you say; they remember the pictures you created in their minds.”

                                        Patricia Fripp           


10 Startling Facts 
Startling facts are another great way of grabbing your audience’s attention 

1. 30,000 people die every day from poverty. 

2. Brazil has more Avon ladies than members of its armed services.

3. More people can identify the golden arches of McDonalds than the Christian cross.

4. Nearly 26 million voted in the 2001 British General Election. More than 32 million voted for the first series of Pop Idol.

5. Ten languages die every year.

6. 70% of the world’s population have never made a phone call.

7. 93% of EU companies employ less than 20 people.

8.In 1990 the average age of video gamers was 18; now it is 29. 

9. Every cow in the European Union is subsidised by 2 euros a day. That’s more than what 75% of Africans have to live on.

10. In China, more houses now have DVD players than hot and cold running water: the electricity is easier to install. 
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